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How to find Case Studies in WARC

WARC (World Advertising Research Center) is a database containing articles, case
studies, videos and other resources about advertising and marketing campaigns.

Connect to WARC through the moodle database course or the library website.

To start searching for case studies, go to Tools at the top of the screen, then Case
Finder.

WA Rc Tools Topics Latest Data

Use WARC's range of tg  §to find the information you need quickly.

Case Finder WARC 100 Strategy Toolkit Pitch Support|
Search our cases, A Our ranking of the world's best Develop your skills as a marketing Get the edge v|
media and morg marketing campaigns strategist business

Start by clicking Tools, then

Case Finder. unrise owned the most momentous morning of the y

T
CASE STUDY - Bhakti Malik, WARC Prize for Asian Strategy, Entrant, 2013

Show only This case study describes a campaign by Nescafé Sunrise, the instant coffee brand, to increase market |
Tamil Nadu region of India
Recommended % (9)
VIEW SUMMARY PDF

LR GETE Dulux: When colours got an attitude =
@ All CASE STUDY - Vibha Gupta, WARC Prize for Asian Strategy, Entrant, 2013

You can search for a keyword within the case studies, but we recommend filtering the
case studies instead.

Start by choosing an Case Finder
industry sector.

arch for advertising effectiveness case studies

Filters

Filter by keyword Add keyword

Industry Sectors u} ‘

[X] Leisure & entertainment

~ | Alcoholic drinks Matching cases:
&7 Automotive

R Business & industrial
v Clothing & accessories

&7 Financial services

b Food

Flousenald & demesti Your filters will appear here, you can
& Leisure & entertainment .

M Lotteries, casinos, gambling remove th em at any t|me.

Museums, attractions, libraries
Music & theatre

Sporis

Tovs, oames

August 17 © Oxford Brookes University



https://moodle.brookes.ac.uk/course/view.php?id=19192
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Data Awards

Tools Topics Latest

Filter the results to only
include regions covered.

Afivanced Searc!

Add keyword

Filter by key

Industry Sectors

Countries & Regions

Matching cases:

122

Alrica
Asia

Australia & New Z¢gj

Use the filters to further narrow your
results until you have a manageable
number here, then click Find Cases.

Europe (excl. UK

Global Find Cases

Latin America
Reset Searcl

Africa

United Kingdom

WA Rc Tools Topics Latest Data Awards

Click a title to see
a Case Study.

Search for best ice, case studies, research and more

Search in 122 results found

] Case Studies (122
ase Studies (122) Barbie: Imagine The Possibilities

5
Articles (15) CASE STUDY - Cannes Creative Lions, Shortlisted, Creative Effectiveness Lions, 2017

Research Papers (9)
This case study shows how Barbie, the toy brand, reversed declining sales in the US using a social medig

News (0) focused on the doll's aspirations rather than her looks

Opinion (0)
VIEW SUMMARY

Date Range Fitness First: Putting Our Members First
@ Al CASE STUDY - Marketing Society UK, Excellence Awards, Winner, Building customer relationships, 2017

Last year This case study shows how Fitness First, a health club brand, used data segmentation te identify its core

ore tailored service
Last three years

Last five years VIE

Setcaterange You can use these filters to narrow
your search results further.

Search within

\ mdus\r! Sector J

Gala Coral: #CheltenHAM

CASE STUDY = Integrated Marketing Communications Council Europe, Silver, 2016

This case study describes how Coral, a betting shop, increased bets and traffic to the company during thel
Select v Festival (a horse racing event) in the United Kingdom.

VIEW SUMMARY

Brand
Making The Rugby World Cup 2015 too big to miss
Select hd CASFE STUDY « Fd Havne and Darius Karbassioun_ Insfifute of Practitioners in Adverfising_Fnfrant_ IPA Fifectiver]
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SUMMARY

Fitness First: Putting Our Members First

Canerney, Marketing Society UK, Excellence Awards,
OCETY Winner, Building customer relationships,

This case

audience a to see data and analysis.

Topics Latest

Use these tools to print or save the
case study.

Here is the case study, scroll down

ntify its core UK

nd premium clubs.

Fitness Fi

Keen to reposition itself as a passionate brand that cares for its customers, it launched a CRM campaign that
focused on customer analysis in order to provide a better fitness plan, while also providing support material on how
to assist customers, inspire them, and support them

The segmented data which allowed staff to engage with users, also contributed to the campaign's creative approach
as targeted ads in both social media and digital platforms, cinema spots, OOH, print and radio allowed for a more
precise targeting of its audience.

The campaign saw a 10% increase in member satisfaction, and a 13% increase in core membership applications
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