A Guide to Business and Economics Databases
How to use Mintel Academic

Page 1

How to use Mintel

1 Connect to Mintel using the links and instructions in the Virtual Learning course.

Click on Read Latest Reports to retrieve a list of reports within each series.

MINTEL

Schedule Categary Overviews What's New

About -

e Poas

Mintel Academic provides
robust insight and
recommendations based on in
depth market study

Listen b0 Mindel's Latest Webinar : On Trend Now 2014, For trends
‘with momentum _Located under the Wnafs Mew tab and men select

tve reports hat are parl of your subscription
Webinars

Click on Read Latest
Reports to see recent and
previously published reports

‘We know you nesd answers guickly: click e hnk Delow 10 access

Froass CHCk Nere 1 AECOSS yOUT VDR ILASNAIS, wilh Bps and

Coakie Use

Enter a specific
search here

-

L4
~

Ppoimers on Now 1o use fhis websie.

2 It is very valuable to browse, because you may not otherwise appreciate the variety

available. Note that more than one might be relevant to your chosen area. Particularly,
browse the Library Horizons series which cover consumer and strategic issues for

many markets.

Analyst
Insights look
at emerging
trends in
consumer
markets

SCROLL DOWN
to see Industrial,
Library Horizon,

Travel & Tourism
reports
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FUTURE REPORTS

Roadside Catering - UK - October 2014

Crulses - UK - October 2014

Consumer Attitudes Towards Lunch Out-of Home -
UK - Dctober 2014

Mobile Device Apps - UK - October 2014

Chesse - UK - October 2014

Click on All
My Reports
for a

complete list

Consumer Attitudes Towards Lunc
UK - October 2014

Mintel Reports: UK

Subscription

.

Reports

Click on any
report to
browse the
content

My Ry ._)
.
,a Woarable technalogy in beauty Airfines in the Gulf
—
3 1 Saud| Arabla Outhound
Health and Wellness Tourism in Europe
L =3
MINTEL
Schedule Category Overview ~ What's New~ About~

Check Out Analyst Insights: % e il -
My Reports

Show All Reports In My Subs

Reports
can be also
be listed by
title

Click on Category Overview at the top of the screen. Select a sector, theme or

demographic to browse the range of data available to you, including infographics,

analyst insights, and current reports.
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MINTEL

Schedule Category Overview \_N'hal's Mews Aboul ~

Click on Category
Overview and select a
sector, theme or
demographic to see the
range of data available

2014. For rends
3t sasdoct

e know you need answers g
e reports hat a

QUICK LINKE LECAL

Now, enter the search water in the search box at the top of the home page.

Enter the search water

MINTEL

Schedule W

= B

Category Overview »

Limit your search to
reports only by
selecting Content
and clicking on the
Reports button

waer and wa

Find the report on Bottled Water published in March 2014. Click on the date of the
report to see the section headings to browse and look at question 1 at the end of this
activity.
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Bottled Waler - UK - March 2014

“There is a lot of scope for packaging innovation, to increase the
convenience of these products for users. make them more
wisually appealing and grve them standout. Importantly, thes
would help pesition the company a5 bemg more innovative and
forward-thinking than its competitors.”

more

Download:
B Executive Summary B iscues and Insights B infographic Cverview % Report Fresentation

B Report Brodhure

Report Content [P TN ienadeigy] [ af oo

I Overview
Make sure you
SCROL L w %\l:?a::n provides in-depth analysis and insight supparted by a
DOWN to see ’ o ot g o 2t v o e s covere.
Il th ion S
all the sections s"ﬂb
P

O trereduction

\ O Evecutive Summary
N Markel

1D 135ues and Insights O Trend Apolication

Emma Clifford

Serwor Food Analyst

“There s scope lor bol
ﬂr.n.mr tha categary norm and

ackagng and new formats te
enhance standout and pesibion themes
a trend-setter in the markot.”

Report Timelne

Newer Regoits

Bottled Water - UK - March 2014
March 2013
J¥ - May 2012
May 2011

Some information \
can be downloaded
as a pdf and a
powerpoint
presentation is
included. Explore all

the links you can
see

Owverviee

Market

Consumer

[ Brand/Company

Hrand Company

ey T T e
1 = | waler brands
218t May 2014
b [nderbedatogy| [ uble of comtenss | “There is scope for bottied water brands to
thexOop disrupt the category norm and look to eye.

catching packaging and new formats to

enhance standout and wsltm themealves as

a trend-setter in the mark

Report Timeline

Hawer Reports

Rottled Water - UK - March 2014

Qur brand research provides data and informed analysis 3oross 3
numbe of consumer metrics Including Ls3ge, s3usfacton,
.................................................................... Rattied Water - UK - Dctaber 3009
Stituses towarda brands and ExamInes the reatens hehind these Botrled Water - UK - June 7007
x Older Reports ¥
B whe's Tnnavasting? B Companies an d Products D Beand Research
© pacikes Share Qoo and /

Data

July #oig June 204 Jume 2014 Ay 2oid Alay 2004
Soons end Energy  Esting Sut Review - Cavbonated SoRt wpared Meal Feod Packaging
Drirks - L uk Evirks - Lt Review - UK Trends - st

QUICK LINKS LEGAL

fapar Pubiiciion Scheul tinsights s ana Conas ol

the section on
Market Share

answer the question

below

lick on and open

to

University at the top of the screen.

You can exit Mintel Academic by clicking Log off under Welcome Oxford Brookes
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The questions below may be answered in the Self-Test on the Main Page. Just make a
note of your answer for now, while you are in the database.

Question 1 — Find the report Bottled Water — UK — March 2014. Click on
“Brand/Company” and open up the section "Market share". What percentage of the
market did Volvic have in 2013?

Your answer:

Question 2 - Find the report Camping and Caravanning - UK — April 2013. Click on
“Consumer” and open up the section “Reasons for Not Camping or Caravanning”.
According to Figure 48 what percentage of people surveyed in January 2013 claimed
that the weather puts them off?

Your answer:

November 14

© Oxford Brookes University




