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How to find Case Studies in WARC

WARC (World Advertising Research Center) is a database containing articles, case
studies, videos and other resources about advertising and marketing campaigns.

Connect to WARC through the Moodle database course or the library website.

To start searching for case studies, select CASE FINDER on the WARC homepage.

WA R c Tools Topics Latest Data Awards Gunn Report

—1 CASEFINDER
=(Q Findwnatyouneed from thousands
\

of case studies

WARC WEBINARS
Get up to speed on today's major

marketing challenges

TOPICS
Best practice and guidance on 100+

marketing topics

i+ [

business

PITCH SUPPORT X
Get the edge you need in new x

Or try Advanced Search

GUNN REPORT
The global index of creative
excellence in advertising

STRATEGY TOOLKIT
Develop your skills as a marketing
strategist

You can search for a keyword within the case studies, but we recommend filtering the
case studies instead. You could start with filtering by categories (industries).

Case Finder

Search for advertising effectiveness case studies

Add keyword

|
Categories < Filter by industry I
e |

Countries & Regions

Campaign Objectives

Media & Channels

Creative Approach

Target Audience

Budget

Campaign Duration

Reported Metrics

Matching cases:

14,791

Reset Search
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Selected filters display here
You can deselect filters by clicking [x

Filters

[X] Clothing & accessories (all}

Categories

¥ Alcoholic drinks

> Automotive

¥ Business & industrial
- Clothing & accessories
Clothing. apparel

Luxury clothing & accessories
Personal accessories
Sportswear

¥ Financial services

~  Food

¥ Household & domestic

¥ Leisure & entertainment

~ | Media & publishing

v Pharma & healthcare
= Politics
A Retail

First, select
your filters

Matching cases:

335

Then, click
Find Cases

Reset Search

~ | Non-profit, public sector & education

Once you have selected your filters, click Find Cases. Your search results screen will
show the case studies that match your criteria, and you can narrow your results further

from here (e.g. by date)

Searchin

Case Studies (335)
Articles (161)
Research Papers (23)
News (0)
Opinion (0)
Data (0)
Gunn Report (356)

Show only

Videos 3 (100)

Date Range

® Al
Last year
Last three years
Last five years
Set date range

Search within

Categories

Select

Brand

Select

335 results found

adidas Originals: Original is Never Finished

CASE STUDY * Cannes Creative Lions. Bronze, Ci

Adidas Originals, an adidas sub-brand devoted to
soundtrack to its online video to spread the message

VIEW SUMMARY
Breaking The Pattern with adidas G
CASE STUDY * Cannes Creative Lions, Entrant, Creative Eff

Adidas, a sportswear brand, launched an exclusive pa
referral code in order to create brand buzz and expan

VIEW SUMMARY

Canada Goose: Out There

CASE STUDY * Cannes Creative Lions. Entrant. Creative Effectiveness Lions. 2018

Canada Goose, a clothing brand, increased sales and brand awareness across Europe and North America by
launching an integrated campaign that told the stories of five outstanding Canada Goose consumers through an

interactive film.

VIEW SUMMARY

Bench celebrates Overseas Filipino Workers (OFW) Month =

CASE STUDY * AME Awards, Finalist, 2018

ye Effectiveness Lions, 2018

ippines’ largest apparel brand, launched the Overseas Filipino Workers Month campaign in the

Sort by Date: newest first

r, remade Frank Sinatra’s My Way and made it the
t criginal is never finished.

Click a title to see
a case study

inique

Timberland, amanuracturerand retaller ot o

VIEW SUMMARY

You can use these filters to
narrow your search further

l0Crs Wear, Increased Its sales and reconnected with Asian
consumers by rebranding itself as Teeboolang in China and creating a campaign video for its classic yellow boots.
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adidas Originals: Original is Never Finished /
You can download or

print the case studies by
SUMMARY Adidas Originals, an adidas sub-brand devoted to streetwear, remade F C"Cklng on these Icons

soundtrack to its online video to spread the message globally that origin

Here is the case study

Adidas Originals wanted to shift the focus from reliance on individual products and markets to the big, unifying
story of Originals and reclaimits thought-leadership of the streetwear category to elevate the Originals brand.

Adidas Originals felt it had license to investigate the meaning behind 'Originals’ and show that originality arises as a
result of past influences and it knew that te do this, it would have to create a wholly original campaign that didn't try
to be original.

It created a film that featured an overdone track, Frank Sinatra’s My Way', and pushed it so far that it became
adidas’ own, remixing it with a new generation of musicians to spread the message that Original Is Never Finished.

Global sales during the 2017 campaign period increased 34% from the previous campaign period, making
‘Original’ adidas Originals’ most successful campaign ever.

TOPICS GLOBAL | SPORTSWEAR

Scroll down to read

Advertiser: adidas N
Brand: adidas the detalls

Agency: Johannes Leonardo New York
Country: Global
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