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Oxford City Centre is globally renowned 
for heritage and education, annually 
attracting:

The literature framework 
indicates the key qualities and 
components of a third place 
public space accommodating 
informal social life, used along 
with morphological analysis to 
identify sites of highest 
potential:
 •  Broad Street
 •  Bonn Square
Findings from these sites 
indicate that:

PJA (2018)
Oxford City Council (2022)

Yet the City Centre’s public spaces face 
increasing challenges that do not befit 
the city’s status, including:

The ‘third place’ is used in this study to 
encapsulate informal social life and its 
relationships with publically accessible 
exterior spaces in the City Centre away 
from home and work.

Whilst the third place is typically 
understood as spaces such as public 
houses and cafés, it is ultimately the 
identified deficit of exterior public 
spaces in the City Centre, providing a 
useful framework relating space and 
how it can provide for human social 
needs for people to use it for informal 
social activites / interactions.
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Fig 1: Framework: qualities of a third place

1
Which spaces in 
Oxford City Centre 
have most third 
place potential?

2
What are the current 
challenges and 
successes of these 
spaces to becoming 
successful third places 
for social activites?

3

How and in what ways 
can the City Centre 
improve its performance 
as a third place? 
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