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How to use Emerald

Academic Journals in Emerald Insight

Getting
started

Truncation
searching

Emerald contains many academic journals which you can use to research your
assignments and find evidence for your arguments.

Have Emerald open as you read this and have a go at the exercises.

Connect to Emerald through the moodle database course or the library webpages.
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Start searching for resources by putting keywords into the Advanced Search boxes.
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Type ‘advert*’ and ‘ethic*’ into the search boxes as above. This will find items which
include any words which begin with ethic or advert, including ethical and advertising.

The * helps you to do a thorough search for a topic, with it you can find items which
say ethical, ethically, and ethics all in one search. This is called truncation or
wildcard searching and can be used in a few of the databases Brookes has.

Searching You can choose where you would like Emerald to look for your keywords. The default
fields option is ‘Anywhere’ which will return a lot of results, many of which may not be
relevant for you.

If your keyword is an authors’ name, choose the ‘Author’ option here. If you know the
item you are looking for, use ‘Publication title’ for the name of the journal or ‘Content
item title’ for the article title.
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Selectany additional filters, such as the Publication
From:| Month v || Year ¥ Date of “Last § months”, and click “Search*
To: | Month v | Year v
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Most of the time you should search for your keywords in the Abstract, as we will do
here. By searching within the abstract we know that the keyword is important in the
article and not just mentioned once. This will return fewer, more relevant results than
searching ‘Anywhere’.
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Phrase
searching

Boolean
searching

Setting a time
limit

Sometimes your keywords might be a phrase. To search for a phrase use “quotation
marks”.

Search for

‘performance management” Abstract v

AND ¥

Anywhere T

This search will find items which mention ‘performance management’ in their abstract.
For example, it would not find an item which said ‘management staff showed good
performance’ but it would find ‘therefore performance management is important’.

Where you see AND, you can change this to OR or NOT. These are called ‘Boolean
searches’.

Keeping AND between your keywords will find all of your keywords. If you change it to
OR, you will find some of your keywords.

Search for

advertising Abstract T
OR
marketing Abstract T

For example this search will find items which mention either advertising OR marketing.
This will return more results than searching for advertising AND marketing.

Use NOT to exclude some search results. You could use this if you want to read about
marketing but not branding by searching for ‘marketing NOT branding'.

Boolean searching can be used in several of the databases provided by Brookes,
including Business Source Complete.

You can use the *Narrow by publication date’ option to search for only recent results.

When you choose which dates to search for, think about the topic you are searching for
and how much it might have changed in the last 2, 5 or 10 years.

For example marketing strategies have changed a lot recently due to social media, so I
would search only within the last few years.
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NARROW BY:

Content type: Publication date:
# Articles and Chapters All dates
Case studies Last month
Last & months
Last year

® Specific date range

From:| Manth v | 2011

To: Maonth v | 2015 «

Once you are confident using all these searching tools, you can combine them to create
the best search for your needs.

Search for

advert* Abstract v
AND ¥
"marketing strategy™ Abstract r

NOT »

twitter Anywhere r

Add a field

Use the ‘Add a field’ option to add lines for more keywords.

Your results Once you are happy with your search terms, click ‘Search’ at the bottom of the screen.
Your results should look something like this;

Home | Joumals & Books | Case Studies | Author Services Resource areas: | Emerald Resources v
Q in: Articles and Chapters v Advanced Search

Search Results
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You can change the |,
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Refine Search
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There are 36 results
in this list.
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Publication Date: 01/01/2011 - 12/31/2015
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ch paper
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w Preview | Abstract| HTML | PDF (172 KB) | References | Reprints angd.E ¥

(” The words I searched
2 | | The ethics of “smart” advertising an
intelligence industry ! fOI' haye been sibility (4)
Type R ch
Raﬂielfsiﬁwrnﬁ:sﬁr\l\dadhwa hlgh“ghtEd'

info, Volume: 16 Issue: 3, 2014
w Preview | Abstract | HTML | PDF (172 KB) | References | Reprints and Permissions

Lagtvoor (g

You should aim to have fewer than around 50 results, so that you can look at each one
and decide if it is useful. If you have a lot of results, try using the filters on the right of
the screen to reduce them to only the most relevant ones.
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Scroll through the results until you find one you think will be useful. Click on it and you
will see this page:

Reading the Most Cited | Related

resource European Journal of Marketing

‘ ISSN: 0309-0566
Cnline from: 1967
&

The most popular articles from this
title:

Subject Area: Marketing LaST 7 Da‘fS

Celebrity endursemenl brarﬂ Jedlbll\t‘,
- B CurrentIssue | Available Issues | Most Cited | MostRead | ToC Alert | RSS | Add to favorites and brand equity

The value concept and relationship
MNext Article p marketing

The |nf°rmat|°r:| you *§ Select Language | ¥ Factors predicting the effectiveness of
need for I'eferer‘lcmg the Translator disclaimer | celebrity endorsement advertisements
article is on this page.

nline consumer power tD Share Self-congruity, brand attitude, and brand
p ’ loyalty: a study on luxury brands
discuss and distribute controversial advertising messages

Service loyalty : The effects of service
of

Article Options and Tools

view: [B abstract | "X FoF Click here to open the

article.
References (50) | Cited by (Crossref, 7} | Cited by (Scopus, B)
Add to Marked List | Download Citation | Track Citations || % Reprims & Permissions

Author(s) Gayle Kerr (School of Advertising, Marketing and Public Relations, Queensland University of Technology, lin] £]w]z =]

Brisba

Kath|, ampton, Noerthampton, UK)

Soni. Perth, Australia)

son Read the abstract to P A _

decide whether this EiteglihpeEton

Citation: Gayl 2) "Buy, boycott or blog: Exploring

ontl article will be useful. duertising messages”, European Aboutthe Joumal

Sample Articles

Dol hittp:fidx.doTy oo orarTo T F271202521 :
Purchase Information

Downloads: The fulltext of thi; ment has been downloaded 3383 times since 2012 Editorial Team

Abstract: Purpose Write for this journal

— The purpose of this study is to examine the concept of consumer power, in particular the power or bloggers
in the online environment and how this might be applied to the regulation of advertising

Always read the Abstract of an article before you print or save it, this will save you time
and money!

To cite this document:

Gayle Kerr Kathleen Mortimer Sonia Dickinson David S. Waller, (2012)."Buy, boycott or blog”, European
Journal of Marketing, Vol. 46 Iss 3/4 pp. 387 - 405

Permanent link to this document:

hitp:/idx doi.org/10.1108/03080561211202521

Downloaded on: 07 September 2015, At: 06:54 (PT)

References: this document contains references to 50 other documents.
To copy this document: permissions@emeraldinsight.com

The fulltext of this document has been downloaded 3411 times since 2

Users who downloaded this article also downloaded:

Paul Sergius Koku, (2012),"On the effectiveness of consumer boycotts orgal
the intemnet: the market model*, Journal of Services Marketing, Vol. 26 Iss 1 pp. 20-26 HI‘Ip i
dx.doi.org/10.11 08/08876041211100698

Chin-Lung Hsu, Judy Chuan-Chuan Lin, Hsiu-Sen Chiang, (2013),"The effects of blogger recommendations
gn customers’ online shopping intentions”, Internet Research, Vol. 23 Iss 1 pp. 69-88 http://
Ix

This page appears at
the start of any article
in Emerald.

ising: an Australian study”, Journal of Consumer

Scroll down to see the 08/07363769910271513

article.

Downloaded by Oxford Brookes University At 06:54 07 September 2015 (PT)

Aci d subscription provided by emerald-srm:382580 []
For Authors
If you would like to write for this, or a er Emerald publication, then please use our Emerald for

Authors service information about how td fhoose which publication to write for and submission guidelines
are available for all. Please visit www.e |dinsight.com/,

About Emerald www.emeraldinsight.com .
Emerald is a global publisher linking research and practi Use these tOOIS to pl'l nt or

manages a portfolio of more than 290 journals and over -
providing an extensive range of online products and addi save the artlcle.
Emerald is both COUNTER 4 and TRANSFER compliant.
on Publication Ethics (COPE) and also works with Portico a
preservation.

“Related content and download information correct at time of download.

September 15 © Oxford Brookes University



A guide to Business and Economics Databases Page 6
How to use Emerald

Go directly to
journal

Register

If you have been given a citation or the details of a journal article which a lecturer
would like you to read, it can be quicker to go directly to the journal instead of
searching for it.

To do this, click ‘Journals & Books’ at the top of the screen. From here you can type in
the journal title to find it from the list.
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If you find that you use Emerald a lot in your research, you may want to create an
account.

Login | Register |Help | Cart| Mobile Pairing | Admin
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Register for an Emerald account to v
get more personalised access to

Emerald. This is free while you are

a student at Brookes.

Home | Joumals & Books | Case Studies | Author Services

Advanced Search

ECELAIRTEGLE  Saved Searches

Anywhere v No search history

Search for

AND ¥

Once you have created an account in Emerald, you can receive an email with the latest
edition of a journal as soon as it is published. You can also save your searches, so you
can check if anything new has been published since you last performed a search, or
have anything that meets your criteria emailed to you.
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